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New SAGE White Paper Argues Business Schools
Should ‘Hack the Status Quo’ in Business Research

group.sagepub.com/press-releases/new-sage-white-paper-argues-business-schools-should-hack-the-status-quo-in-
business-research

THOUSAND OAKS, CA (January 3, 2023)—SAGE, an independent academic

publisher focused on developing resources that make impact, released a white paper

identifying critical gaps in the metrics that business schools use to evaluate research.

Co-authored by Dr. Usha Haley, professor of management at Wichita State University, and

Andrew Jack, a global education editor for the Financial Times, ñMeasuring Societal Impact

in Business & Management Research: From Challenges to Changeò examines the challenges

of measuring societal impact in business research. Pulling from surveys of business school

academics from the Academy of Management, SAGE, Financial Times,and Times Higher

Education, the authors review the commonly used measures of scholarly impact and

address their concerns, including policies and practices of academic journals. They conclude

with recommendations for a more responsible research environment within the business

school ecosystem.

ñWe have found that research tends to be measured by its scientific quality rather than by its

impact on society,ò said Dr. Haley. ñOur goal is to move the dial ton o c ishin whrch
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